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WHAT IS MEN'S ACTION
PROJECT

The Men'. oty r¢ ct ~ e~z » gttt dalo e ¢~ 0y~ 17 c-2.enging
participants to critically examme ther masculinity m the context of the campus community,
O Wi y*n:comt.s ~tvery rcrvial wealm v acd a0 mo oac ¢ zate

personal defmitions and counter-narratives to dommant masculmity. After completing the Men’s
Action Project, p -t~ o sk’ be ZW ‘¢
* recognize resuuictive aspects uf tascuunuy wuat are haruuul vo the seli anu otuers;
* reduce scif-mudgment ar.] increase seli” ¢ T e_sn;
v o gatr v ] Yef ms oSt
* replace harmful, risky, and violent masculine attitudes and behaviors with emotionally
mtelligent attitude. 0=t v v * ¢ 1cqet s find * 25 vl

learn and use emotional and social skills to constructively challenge unhealthy masculine
attitudes and behaviors expressed by others.




PRINCIPLES FOR
CONSTRUCTIVE ENGAGEMEN
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Tet go of personal anecdotal evidence and look at broader societal patterns.
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TREAT WOMEN AS PROPERTY/ OBIBCIS
DON'TBEHKEWOMEN/ GAY MEN
TOUGH/ ATHLEIIC/ STRONG/
COURACHOLS



https://www.youtube.com/watch?v=td1PbsV6B80&t=1s
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|dentities are unique and can
change

Hegemonic Masculinity

L
g n Ive e . ‘nant form of masculinity thatis
P~ Linoursociety. While itmay not

be the most prevalent kind of masculinity,
— . it is culturally valued themaost.
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hegemonic masculinity but do not o
challenae it either. Since they arenot

SafeZone Training challt ..y uiesvst s of genderthat
are pi =PI (I "I | (AR
Center for Sexuality & Gender Diversity Ikl Marginalized Masculinity

Form <. masculinity wh._.2 a man does

| |
' o BB “EsE e g o L
1= T~ M S S S - N

subscribe to norms thatare emphasized

y in hegemonic masculinity.
Yet there S | |dentities associated: people of color,

people with disabilities.
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Form of masculinity where men exhibit

qualities that are opposite to thosethat
are valued in hegemonic masculinity.

“ u n S O ke n < Characteristics associated: femininity,
homosexuality, physical weakness,

exhibition of emotions.

Model of Hegemonic Masculinity by Raywen Connell
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GENDER NORMS AND DESI

'Who erethz ben2its » =ielsfry cerd irrarmsin d
dating, sex, attraction?

“What is vour type?”
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